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Ta r g e t,  B r o n x  T e r m i n a l  M a r k e t
B r o n x ,  N e w  Yo r k

Since we had met a l l  o f  Target ’s  mi les tones and turnover requi rements 

in the cons t ruc t ion of  the 16-acre Bronx Terminal  Market ,  P laza was the 

company’s natura l  choice for  the f i t -ou t  of  i t s  new Bronx s tore. Fur ther, 

s ince Target  had exper ienced mixed success in New York Ci ty,  i t  needed 

a cons t ruc t ion par tner that  could capably navigate th is  unique market . 

We  have gone on to ser v ice Target ’s  cons t ruc t ion needs on larger 

geographic scale.

T h e  S h o p s  AT  At l a s  Pa r k
G l e n d a l e ,  N e w  Yo r k

At las Terminal  i s  a 25-acre indus t r ia l  park in the Glendale sect ion of 

Queens, NY, dat ing back to the ear ly 20th centur y.  ATCO Proper t ies & 

Management,  which has owned the proper ty for  80 years,  launched a 

comprehensive redevelopment of  a 12-acre por t ion of  the s i te wi th P laza 

as i t s  bui lder.  The resu l t  i s  an ex t raordinar y publ ic space wi th 310,000 

square feet  of  re tai l  space, 90,000 square feet  of  of f ice space, a movie 

theater  and a 650-car mul t i - leve l  garage.

C a n a l i ,  V i l l a g e  o f  M e r r i c k  Pa r k 
C o r a l  G a b l e s ,  F l o r i d a

Canal i ,  an upscale re tai le r  based in I ta ly,  of fers f ine I ta l ian -made men’s 

c lo th ing and accessor ies.  Having a s t rong in ternat ional  presence, the 

company sought  to make i t s  mark in the U.S. wi th a new s tore s t ra tegical ly 

located in the Vi l lage of Merr ick Park in Coral  Gables. P laza was hi red 

for  the s tore’s in ter ior  bui ld -ou t .

We begin by learning the cu l tu re of  the c l ien t  brand. 
Then we adjus t  our ser v ices and adapt our s ta f f  to a l ign 
wi th that  brand, respect ing what ’s  impor tant  and unique 
about  i t .  Re tai l  i s  a l l  about  the detai l s  – the r igh t  mater ia ls , 
the at ten t ion to f in ishes – and del iver ing a product  that  i s 
cons is ten t  wi th the c l ien t  image. We are a col laborator 
to ass is t  them in comple t ing thei r  of fer ing to the publ ic.

retail    



“Thank you for your unt ir ing ef for ts , 

resi l ience and devoted par tnership to 

bui ld us a great new store.”

-  Darrel l  E. Schweiger t ,  Target Corporat ion

T HE   S HOP   S  AT  AT LA  S  PARK 
G l e n d a l e ,  N e w  Yo r k
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A  S E L E C T I O N  O F  P L A Z A ’ S

R E T A I L  P R O J E C T S

The Hub

     Bronx, New York

Mallet of London

     New York, New York

Gateway Center at Bronx Terminal Market

     Bronx, New York

The Shops at Atlas Park

     Glendale, New York

TARGET

     Bronx, New York; Commack, New York; Rive rhead, New York; 

     Col lege Poin t,  New York; Copiague, New York; Flushing, New York

FERRAGAMO USA, INC.

     New York, New York

HERMES OF PARIS, INC.

     New York, New York

STUART WEITZMAN

     Coral  Gables, Flo rida

CANALI

     Cora l  Gables, Flo rida

HOME DEPOT

     Flemington, New Je rsey

LOWE’S HOME IMPROVEMENT

     Old Bridge, New Je rsey

CHASE BRANCH BANK

    Los Ange les, Cal i fo rnia
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